
 

 
 
 

FEMSA Reports 3Q13 Total Revenues  
Growth of 7.2% in a challenging environment 

 
 

Monterrey, Mexico, October 25, 2013 — Fomento Económico Mexicano, S.A.B. de C .V. (“FEMSA”) 
announced today its operational and financial results for the third quarter of 2013. 
 
Third Quarter 2013 Highlights: 
 
• FEMSA consolidated total revenues grew 7.2% compared to the third quarter of 2012, reflecting growth at 

Femsa Comercio and Coca-Cola FEMSA. On an organic basis1 total revenues grew 3.7%. 
 
• Coca-Cola FEMSA total revenues increased 3.6% compared to the third quarter of 2012.  On an organic 

basis1 total revenues grew 0.4% despite a ne gative translation effect resulting from the devaluation of 
currencies in our South America division. On a c urrency neutral basis and excluding the non-comparable 
effect of the integrations, total revenues grew 14.8%. 

 
• FEMSA Comercio achieved total revenues growth of 12.5%, compared to the third quarter of 2012, driven 

by 1,043 net new store openings and 1.6% growth in same-store sales.  On an organic basis1 total revenues 
grew 9.3%. 
 

 
 
José Antonio Fernández Carbajal, Chairman and CEO of FEMSA, commented: “In many ways, the third quarter 
results showed a continuation of trends that have been present since the beginning of the year.  For Coca-Cola 
FEMSA, its diversified geographical footprint again allowed the company to deliver top-line results that, in the 
aggregate, show some resilience in light of the very challenging environments that remain in its main markets, 
particularly Brazil and to a lesser extent, Mexico and Colombia.  F or FEMSA Comercio, sequential trends 
improved slightly and expenses were contained in the midst of soft consumer demand that has yet to show 
meaningful signs of a recovery. Importantly, both businesses were negatively impacted by a month of 
September that brought torrential rains across Mexico, particularly during the key Independence holiday 
weekend.   
 
And yet, we are convinced that the short-term challenges are more than offset by the long-term opportunities.  In 
that vein, during the quarter we announced Coca-Cola FEMSA’s acquisition of Spaipa, a key bottling franchise 
in Southern Brazil that fits perfectly with our existing territories, and FEMSA Comercio announced the acquisition 
of a majority stake in Doña Tota, a s trong regional player in the quick service restaurant segment with high 
consumer preference in Northern Mexico.  We will continue to invest, through acquisitions as well as capital 
projects, because we believe our evolving business platform has very compelling growth avenues ahead.” 
 

                                                 
 

 
1 Excludes non-comparable results from Coca-Cola FEMSA and FEMSA Comercio acquisitions in the last twelve months. 
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FEMSA Consolidated 
 

Total revenues increased 7.2% compared to 3Q12 to Ps. 63.977 billion in 3Q13. FEMSA Comercio and    
Coca-Cola FEMSA drove the incremental consolidated revenues.  On an organic basis1 total revenues 
increased 3.7% compared to 3Q12.  
 
For the first nine months of 2013, consolidated total revenues increased 6.6% compared to the same period in 
2012 to Ps. 184.617 billion.  On an organic basis1, total revenues for the first nine months of 2013 increased 
4.5% compared to the same period in 2012. 
 
Gross profit increased 6.4% compared to 3Q12 to Ps. 27.037 billion in 3Q13.  Gross margin decreased 30 
basis points compared to the same period in 2012 to 42.3% of total revenues, driven by the effect of the faster 
growth of lower-margin FEMSA Comercio, which tends to compress FEMSA’s consolidated margins over time. 
 
For the first nine months of 2013, gross profit increased 7.4% compared to the same period in 2012 to            
Ps. 77.811 billion.  Gross margin increased 30 basis points compared to the same period in 2012 to 42.1% of 
total revenues, driven by the margin expansion at Coca-Cola FEMSA and FEMSA Comercio. 
 
Income from operations decreased 2.7% as compared to 3Q12 to Ps. 7.187 billion in 3Q13.  On an organic 
basis1 income from operations decreased 4.0% compared to the same period in 2012.  Consolidated operating 
margin decreased 120 basis points compared to 3Q12 to 11.2% of total revenues in 3Q13, driven by margin 
contraction at Coca-Cola FEMSA, reflecting the devaluation of South American currencies and higher operating 
expenses. 
 
For the first nine months of 2013, income from operations increased 2.6% compared to the same period in 2012 
to Ps. 19.816 billion.  On an organic basis1 income from operations increased 1.1%.  Our consolidated year-to-
date operating margin was 10.7% as a percentage of total revenues, a contraction of 50 basis points as 
compared to the same period of 2012. 
 
Our effective income tax rate was 32.6% in 3Q13 compared to 30.4% in 3Q12. 
 
Net consolidated income decreased 8.2% compared to 3Q12 to Ps. 6.106 billion in 3Q13, driven by (i) a 
decrease in our income from operations, (ii) a decrease in FEMSA’s 20% participation in Heineken’s 3Q13 net 
income and (iii) higher financing expenses related to bonds issued recently both by FEMSA and Coca-Cola 
FEMSA. 
 
For the first nine months of 2013, net consolidated income decreased 4.1% to Ps. 15.217 billion compared to the 
same period of 2012, resulting from higher financing expenses which were partially offset by the growth in 
income from operations.  
 
Net majority income for 3Q13 was Ps. 1.25 per FEMSA Unit2.  Net majority income per FEMSA ADS was   
US$ 0.95 for the third quarter of 2013.  For the first nine months of 2013, net majority income per FEMSA Unit2 

was Ps. 3.00 (US$ 2.28 per ADS). 
 
Capital expenditures amounted to Ps. 5.360 billion in 3Q13, reflecting incremental investments at Coca-Cola 
FEMSA and FEMSA Comercio. 
 
Our consolidated balance sheet as of September 30, 2013 recorded a cash balance of Ps. 50.322 billion  
(US$ 3.825 billion), an increase of Ps. 12.206 billion (US$ 927.9 million) compared to December 31, 2012. 
Short-term debt was Ps. 12.294 billion (US$ 934.5 million), while long-term debt was Ps. 51.023 billion         
(US$ 3.879 billion).  Our consolidated net debt balance was Ps. 12.995 billion (US$ 987.8 million).  

 

                                                 
 
1  Excludes non-comparable results from Coca-Cola FEMSA and FEMSA Comercio acquisitions in the last twelve months. 
2 FEMSA Units consist of FEMSA BD Units and FEMSA B Units. Each FEMSA BD Unit is comprised of one Series B Share, two Series D-B Shares and two Series D-

L Shares. Each FEMSA B Unit is comprised of five Series B Shares. The number of FEMSA Units outstanding as of September 30, 2013 was 3,578,226,270, 
equivalent to the total number of FEMSA Shares outstanding as of the same date, divided by 5. 
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Coca-Cola FEMSA 
Coca-Cola FEMSA’s financial results and discussion thereof are incorporated by reference from Coca-Cola 
FEMSA’s press release, which is attached to this press release or may be accessed by visiting www.coca-
colafemsa.com. 

 
FEMSA Comercio  
 
Total revenues increased 12.5% compared to 3Q12 to Ps. 25.337 billion in 3Q13, mainly driven by the opening 
of 195 net new stores in the quarter, reaching 1,043 total net new store openings for the last twelve months.  On 
an organic basis1 total revenues increased 9.3% compared to 3Q12.  As of September 30, 2013, FEMSA 
Comercio had a t otal of 11,210 convenience stores.  Same-store sales increased an average of 1.6% for the 
third quarter of 2013 over 3Q12, reflecting a 2.5% increase in average customer ticket that offset a 0.9% 
decrease in store traffic.   
 
For the first nine months of 2013, total revenues increased 12.7% compared to the same period in 2012 to      
Ps. 71.848 billion.  On an organic basis1, total revenues for the first nine months of 2013 i ncreased 10.8% 
compared to the same period in 2012.  F EMSA Comercio’s same-store sales increased an a verage of 2.3% 
compared to the same period in 2012, driven by a 3.1% increase in average customer ticket that offset a 0.7% 
decrease in store traffic. 
 
Gross profit increased by 13.1% in 3Q13 compared to 3Q12, resulting in a 20 basis point gross margin 
expansion to 35.1% of total revenues.  This increase reflects more efficient use of promotion-related marketing 
resources and a better execution of segmented pricing strategies across markets. For the first nine months of 
2013, gross margin expanded by 40 basis points compared to the same period in 2012 to 34.4% of total 
revenues. 
 
Income from operations increased 13.1% over 3Q12 to Ps. 1.989 billion in 3Q13.  On an or ganic basis1 
income from operations increased 11.3% compared to the same period in 2012.  Operating expenses also 
increased 13.1% in 3Q13 compared to 3Q12 to Ps. 6.906 billion, reflecting the growing number of stores and 
distribution centers as well as incremental expenses related to, among other things, the development of 
specialized distribution routes aimed at enabling our prepared food initiatives.  Operating margin expanded 10 
basis points compared to 3Q12, to 7.9% of total revenues in 3Q13.   
 
For the first nine months of 2013, income from operations increased 11.9% compared to the same period in 
2012 to Ps. 4.912 billion, resulting in an operating margin of 6.8%, which represents a 10 basis point contraction 
from the same period in the prior year. On an organic basis1 income from operations increased 10.8% compared 
to the same period in 2012.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                 
 
 
 

1  Excludes non-comparable results from FEMSA Comercio acquisitions in the last twelve months. 
 

http://www.coca-colafemsa.com/
http://www.coca-colafemsa.com/
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Recent Developments  
 

• On August 31, 2013, Coca-Cola FEMSA announced that it had reached an agreement to acquire 100% of 
Spaipa S.A. Industria Brasileira de Bebidas (“Spaipa”), the second largest privately owned bottler in the 
Brazilian Coca-Cola system, in an all-cash transaction. During the last twelve months ended June 30, 2013, 
Spaipa sold 233.3 million unit cases of beverages, including beer, generating approximately US$905 million 
in net revenues. The aggregate enterprise value of this transaction is US$1,855 million. During 2012, Spaipa 
sold 236.0 million unit cases of beverages, generating net revenues of approximately US$929 million and a 
pro forma consolidated EBITDA of US$152 million. 

• On September 23, 2013, FEMSA announced that its retail subsidiary FEMSA Comercio agreed to acquire 
80% of the capital stock of Doña Tota, a leading quick-service restaurant operator, with the founding 
shareholders staying with the remaining 20%. This transaction brings relevant capabilities in the area of 
prepared food operation to FEMSA Comercio, while opening a compelling new avenue for growth. Doña 
Tota has built a strong brand and will continue to operate as a stand-alone format.  

• The Mexican government’s proposal to tax sugary beverages has been approved by the lower house of 
Congress and sent to the Senate where it must be voted on by October 31, 2013. If approved, Coca-Cola 
FEMSA will work to make the necessary adjustments to our operating structure and portfolio in order to 
protect the profitability of our business.  

 
CONFERENCE CALL INFORMATION: 
 
Our Third Quarter of 2013 Conference Call will be held on: Friday, October 25, 2013, 11:00 AM Eastern Time 
(10:00 AM Mexico City Time). To participate in the conference call, please dial: Domestic US: (888) 572-7033 
International: (719) 325-2376, Conference Id: 1277375. The conference call will be webcast live through 
streaming audio. For details please visit www.femsa.com/investor. 
 
If you are unable to participate live, the conference call audio will be available on 
http://ir.FEMSA.com/results.cfm. 
 
 
FEMSA is a leading company that participates in the beverage industry through Coca-Cola FEMSA, the largest 
franchise bottler of Coca-Cola products in the world; and in the beer industry, through its ownership of the 
second largest equity stake in Heineken, one of the world's leading brewers with operations in over 70 countries. 
In the retail industry it participates with FEMSA Comercio, operating various small-format chain stores, including 
OXXO, the largest and fastest-growing chain of stores in Latin America. All of which is supported by a Strategic 
Business unit. 
 
The translations of Mexican Pesos into US Dollars are included solely for the convenience of the reader, using 
the noon day buying rate for Mexican Pesos as published by the U.S. Federal Reserve Board in its H.10 weekly  
Release of Foreign Exchange Rates for September 30, 2013, which was 13.1550 Mexican Pesos per US Dollar. 
 
 
 
 
FORWARD-LOOKING STATEMENTS 
This report may contain certain forward-looking statements concerning our future performance that should be 
considered as good faith estimates made by us. These forward-looking statements reflect management’s 
expectations and are based upon currently available data. Actual results are subject to future events and 
uncertainties, which could materially impact our actual performance. 
 

Five pages of tables and Coca-Cola FEMSA’s press release follow. 
 
 
 

http://www.femsa.com/investor
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2013 % of rev. 2012 % of rev. % Var. % Org (A) 2013 % of rev. 2012 % of rev. % Var. % Org (A)

Total revenues 63,977        100.0          59,675        100.0          7.2             3.7             184,617      100.0          173,178      100.0          6.6             4.5          
Cost of sales 36,940        57.7            34,258        57.4            7.8             106,806      57.9            100,741      58.2            6.0             
Gross profit 27,037        42.3            25,417        42.6            6.4             77,811        42.1            72,437        41.8            7.4             
  Administrative expenses 2,550          4.0             2,258          3.8             12.9            7,289          3.9             7,253          4.2             0.5             
  Selling expenses 17,273        27.1            15,847        26.5            9.0             50,538        27.4            45,917        26.4            10.1            
Other Operating expenses (income), net (1) 27              -             (71)             (0.1)            (93.3)           168             0.1             (46)             -             N.A.
Income from operations(2) 7,187          11.2            7,383          12.4            (2.7)            (4.0)            19,816        10.7            19,313        11.2            2.6             1.1          
Other Non-Operating expenses (income) (79)             (76)             3.9             42              187             (77.5)           
  Interest expense 910             556             63.7            2,523          1,743          44.8            
  Interest income 427             166             N.A. 811             530             53.0            
  Foreign exchange loss (gain) 163             54              N.A. 289             108             N.A.
  Other financial expenses (income), net. (74)             22              N.A. 201             (0)               N.A.
  Financing expenses, net 572             466             22.7            2,202          1,321          66.7            
Income before income tax and Participation in Heineken results 6,694          6,993          (4.3)            17,572        17,805        (1.3)            
Income tax 2,182          2,127          2.6             5,670          5,042          12.5            
Participation in Heineken results(3) 1,594          1,788          (10.9)           3,315          3,106          6.7             
Net consolidated income 6,106          6,654          (8.2)            15,217        15,869        (4.1)            
Net majority income 4,478          4,725          (5.2)            10,750        10,970        (2.0)            
Net minority income 1,628          1,929          (15.6)           4,467          4,899          (8.8)            

2013 % of rev. 2012 % of rev. % Var. % Org (A) 2013 % of rev. 2012 % of rev. % Var. % Org (A)

Operative Cash Flow & CAPEX
Income from operations 7,187          11.2 7,383          12.4 (2.7)            (4.0)            19,816        10.7 19,313        11.2 2.6 1.1
Depreciation 2,161          3.4 1,845          3.1 17.1 6,269          3.4 5,306          3.1 18.1
Amortization & other non-cash charges 298             0.5 299             0.5 (0.3)            859             0.5 980             0.5 (12.3)           
Operative Cash Flow (EBITDA) 9,646          15.1 9,527          16.0 1.2 (0.5)            26,944        14.6 25,599        14.8 5.3 3.6
CAPEX 5,360          3,965          35.2 12,269        9,273          32.3

Financial Ratios 2013 2012           Var. p.p.
Liquidity(4) 1.52            1.56            (0.03)           
Interest coverage(5) 19.97          24.43          (4.46)           
Leverage(6) 0.55            0.41            0.14            
Capitalization(7) 23.28% 15.26% 8.02            

(1) Other Operating expenses (income), net = Other Operating expenses (income) +(-) Equity method from operated associates.
(2) Income from operations = Gross profit - Administrative and selling expenses  - Other operating expenses (income), net.
(3) Represents the equity method participation in Heineken´s results, net.
(4) Total current assets / total current liabilities.
(5) Income from operations + depreciation + amortization & other / interest expense, net.
(6)  Total liabilities / total stockholders' equity.
(7) Total debt / long-term debt + stockholders' equity.
   Total debt = short-term bank loans + current maturities of long-term debt + long-term bank loans. 

(A) % Org. represents the variation in a given measure excluding the effects of mergers, acquisitions and divestitures of Coca Coca FEMSA and FEMSA Comercio. 
In preparing this measure, management has used its best judgment, estimates and assumptions in order to maintain comparability.

FEMSA
Consolidated Income Statement

Millions of Pesos

For the third quarter of: For the first nine months of:
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ASSETS Sep-13 Dec-12 % Var.
Cash and cash equivalents 50,322            38,116            32.0               
Accounts receivable 10,072            11,812            (14.7)              
Inventories 16,086            16,345            (1.6)                
Other current assets 12,386            9,182             34.9               
Total current assets 88,866            75,455            17.8               
Investments in shares 95,317            83,840            13.7               
Property, plant and equipment, net 67,217            61,649            9.0                 
Intangible assets (1) 82,725            67,893            21.8               
Other assets 8,783              7,105             23.6               
TOTAL ASSETS 342,908           295,942          15.9               

LIABILITIES & STOCKHOLDERS´ EQUITY
Bank loans 4,405              4,213             4.6                 
Current maturities of long-term debt 7,889              4,489             75.7               
Interest payable      569                 207                N.S.
Operating liabilities 45,563            39,607            15.0               
Total current liabilities 58,426            48,516            20.4               
Long-term debt (2) 51,023            27,574            85.0               
Labor liabilities 3,939              3,675             7.2                 
Other liabilities 8,574              6,016             42.5               
Total liabilities 121,962           85,781            42.2               
Total stockholders’ equity 220,946           210,161          5.1                 
LIABILIT IES AND STOCKHOLDERS’ EQUITY 342,908           295,942          15.9               

DEBT MIX (2) % of Total Average Rate
Denominated in:
   Mexican pesos 61.3% 5.4%
   Dollars 32.6% 2.1%
   Colombian pesos 2.4% 5.6%
   Argentine pesos 1.6% 22.1%
   Brazilian Reais 2.0% 6.2%
Total debt 100% 4.6%

Fixed rate(2) 38.4%
Variable rate(2) 61.6%

% of Total Debt 2013 2014 2015 2016 2017 2018 +
DEBT MATURITY PROFILE 12.3% 9.6% 13.7% 14.3% 4.0% 46.2%

(1) Includes mainly the intangible assets generated by acquisitions.
(2) Includes the effect of derivative financial instruments on long-term debt.

 September 30, 2013

FEMSA
Consolidated Balance Sheet

Millions of Pesos
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2013 % of rev. 2012 % of rev. % Var. % Org (A) 2013 % of rev. 2012 % of rev. % Var. % Org (A)

Total revenues 37,494        100.0          36,193        100.0          3.6             0.4             109,737      100.0          106,202      100.0          3.3             0.9          
Cost of sales 19,919        53.1            19,207        53.1            3.7             58,225        53.1            57,219        53.9            1.8             
Gross profit 17,575        46.9            16,986        46.9            3.5             51,512        46.9            48,983        46.1            5.2             
Administrative expenses 1,647          4.4             1,481          4.1             11.2            4,709          4.3             4,802          4.5             (1.9)            
Selling expenses 10,859        29.0            10,102        27.8            7.5             32,208        29.3            29,733        28.0            8.3             
Other Operating expenses (income), net 6                -             (84)             (0.2)            N.A. 95              0.1             (97)             (0.1)            N.A.
Income from operations 5,063          13.5            5,487          15.2            (7.7)            (8.9)            14,500        13.2            14,545        13.7            (0.3)            (1.9)         
Depreciation 1,562          4.2             1,353          3.7             15.4            4,555          4.2             3,788          3.6             20.2            
Amortization & other non-cash charges 186             0.5             150             0.4             24.0            521             0.4             679             0.6             (23.3)           
Operative Cash Flow 6,811          18.2            6,990          19.3            (2.6)            (4.4)            19,576        17.8            19,012        17.9            3.0             1.0          
CAPEX 3,458          2,578          34.1            8,092          5,804          39.4            

Sales volumes
(Millions of unit cases)
Mexico and Central America 494.3          62.2            478.1          63.0            3.4             (1.2)            1,454.0       62.6 1,395.0       62.5            4.2             (0.4)         
South America 301.1          37.9            281.3          37.0            7.1             5.6             868.7          37.4 837.7          37.5            3.7             3.2          
Total 795.4          100.0 759.4          100.0 4.7             1.3             2,322.7       100.0 2,232.7       100.0 4.0             1.0          

(A) % Org. represents the variation in a given measure excluding the effects of mergers, acquisitions and divestitures of Coca Coca 
FEMSA . In preparing this measure, management has used its best judgment, estimates and assumptions in order to maintain 
comparability.

Coca-Cola FEMSA
Results of Operations

Millions of Pesos

For the third quarter of: For the first nine months of:
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2013 % of rev. 2012 % of rev. % Var. % Org (A) 2013 % of rev. 2012 % of rev. % Var. % Org (A)

Total revenues 25,337        100.0          22,521        100.0          12.5            9.3             71,848        100.0          63,763        100.0          12.7            10.8        
Cost of sales 16,442        64.9            14,659        65.1            12.2            47,150        65.6            42,093        66.0            12.0            
Gross profit 8,895          35.1            7,862          34.9            13.1            24,698        34.4            21,670        34.0            14.0            
Administrative expenses 448             1.8             436             1.9             2.8             1,410          2.0             1,243          1.9             13.4            
Selling expenses 6,432          25.3            5,661          25.2            13.6            18,305        25.5            16,012        25.2            14.3            
Other Operating expenses (income), net 26              0.1             7                -             N.A. 71              0.1             27              -             N.A.
Income from operations 1,989          7.9             1,758          7.8             13.1            11.3            4,912          6.8             4,388          6.9             11.9            10.8        
Depreciation 575             2.3 448             2.0 28.3 1,645          2.3 1,381          2.2 19.1
Amortization & other non-cash charges 93              0.3 90              0.4 3.3 261             0.4 207             0.3 26.1
Operative Cash Flow 2,657          10.5 2,296          10.2 15.7 14.1 6,818          9.5 5,976          9.4 14.1 13.1
CAPEX 1,720          1,296          32.7            3,765          -             3,143          -             19.8

Information of OXXO Stores
Total stores 11,210        10,167        10.3            
Net new convenience stores:
During third quarter 195             178             9.6
vs. September prior year 1,043          1,019          2.4
vs. December prior year 609             606             0.5

Same store data: (1)

   Sales (thousands of pesos) 696.8          685.9          1.6             681.7          666.2          2.3             
   Traffic (thousands of transactions) 25.3            25.6            (0.9)            24.9            25.1            (0.7)            
   Ticket (pesos) 27.5            26.8            2.5             27.4            26.6            3.1             

(1) Monthly average information per store, considering same stores with more than twelve months of operations. 
(A) % Org. represents the variation in a given measure excluding the effects of mergers, acquisitions and divestitures of  FEMSA Comercio. 
In preparing this measure, management has used its best judgment, estimates and assumptions in order to maintain comparability.

For the third quarter of: For the first nine months of:

FEMSA Comercio
Results of Operations

Millions of Pesos
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End of period, Exchange Rates
Sep-13 Sep-12

2013 LTM(1)  Sep-13 Per USD Per Mx. Peso Per USD Per Mx. Peso
Mexico 1.94% 3.39% 13.01                      1.0000                 12.85               1.0000               
Colombia 2.16% 2.27% 1,914.65                 0.0068                 1,800.52           0.0071               
Venezuela 38.70% 49.38% 6.30                       2.0654                 4.30                 2.9889               
Brazil 3.79% 5.86% 2.23                       5.8349                 2.03                 6.3292               
Argentina 7.43% 10.49% 5.79                       2.2461                 4.70                 2.7362               
Euro Zone 0.69% 1.09% 0.73                       17.7523               0.77                 16.6300              

(1) LTM = Last twelve months

FEMSA
Macroeconomic Information

Inflation
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